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Agenda
1600 Welcome 

Jon Horne, Chair of Cardiff & Co’s Tourism Sector Board

1605 Cardiff & Co Update
Richard Thomas, Managing Director, Cardiff & Co 

1615 FMI British Speedway Grand Prix - 10 Years?
Paul Bellamy, Managing Director of BSI Speedway

…… followed by Q&A

1700 Networking opportunity and refreshments 

1730 Event closes



Cardiff& Co Update

Richard Thomas
Managing Director

Cardiff & Co
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The “Co” in Cardiff & Co
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Cardiff Corporate Champions

To learn more about the Cardiff Corporate Champion 
initiative, please contact:
Pat Crimp 
Pat.crimp@cardiffandco.com



Some highlights so far 
2010



Since the last meeting……

•Heineken Cup announcement

•Captain Scott Centenary Celebrations

•Stereophonics

•Armed Forces Day

•Paul McCartney concert

•Cricket One Day International



£456,136
of media coverage generated 

since 1 st April 2010

…compared with £495,295 during 2009

[Advertising equivalent value]



La Repubblica

Western Mail

Daily Post



�*�R�R�J�O�H���F�R���X�N���V�H�D�U�F�K���R�Q���*�R�R�J�O�H���F�R���X�N���V�H�D�U�F�K���R�Q���*�R�R�J�O�H���F�R���X�N���V�H�D�U�F�K���R�Q���*�R�R�J�O�H���F�R���X�N���V�H�D�U�F�K���R�Q���¯��̄¯�¯�&�D�U�G�L�I�I�&�D�U�G�L�I�I�&�D�U�G�L�I�I�&�D�U�G�L�I�I�°�°�°�°
���7�K�X�U�V�G�D�\�������-�X�O�\���������������7�K�X�U�V�G�D�\�������-�X�O�\���������������7�K�X�U�V�G�D�\�������-�X�O�\���������������7�K�X�U�V�G�D�\�������-�X�O�\������������

�5�D�Q�N�L�Q�J�V�5�D�Q�N�L�Q�J�V�5�D�Q�N�L�Q�J�V�5�D�Q�N�L�Q�J�V

�������&�D�U�G�L�I�I���8�Q�L�Y�H�U�V�L�W�\

2. Visit Cardiff

3. Cardiff Council 
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5. Cardiff City FC
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257,627
visitors to the Cardiff & Co websites 

since April 2010

…compared with 254,891 in 2009



DMSDMS

www.visitwales.com

www.visitbritain.com NTOP

Reports 

Databases 
etc .

www.visitcardiff.com CTN Members

Destination Management System 
(DMS)



Hotels using extranet for on-line 
bookings……

•Barceló Cardiff Angel Hotel 
•Best Western New House Country Hotel
•Court Colman Manor 
•Holiday Inn Express, Cardiff Airport
•Ibis Hotel Cardiff 
•Park Inn Cardiff City Centre
•Park Inn Cardiff North
•Radisson Blu Hotel
•Sleeperz Hotel Cardiff
•The Big Sleep Hotel 
•The St David's Hotel & Spa



· There is no cost for you to be on the DMS System

· Online bedroom bookings are possible for accommodation   
CTN members who have given allocations via the DMS 
Extranet, Eviivo Front Desk, Ratetiger or VB polling

· Talk to us and see how the system can work for you! 
Contacts:
Your data on the Destination Management System and at the TIC:

Sarah Rhian Forrest - Cardiff Council
T 029 2087 3310, dms@cardiff.gov.uk

Cardiff Tourism Network and your data on visitcardi ff.com :
Vicky Jones, Cardiff & Co
T 029 2087 1025, Vicky.jones@cardiffandco.com

It’s free!
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Featured Products

City on 
Show

Banner Adverts



Heart FM Campaign

http://www.thesummerguide.co.uk/south-wales/
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£1.2m

[value of business tourism events 
completed in 2009-10]

£90k
[value of business tourism events 

completed since 1 April 2010]

£2.3m
[value of business tourism events 

confirmed for the future]

Of which, the vast majority is for 2011-12 onwards

Latest capture
The Summer Eventia (annual conference of the Eventia 

Association) – July 2011



July 2010

Cardiff Ambassador event in partnership with the BBC – Cardiff Bay

September 2010

Cardiff Ambassador London event

October 2010
Cardiff Tourism Network event

Meet Cardiff in London – 11 October @ Chelsea FC

November 2010

Cardiff Ambassadors Gala Dinner – 11 November

Cardiff Ambassador London event at the House of Commons – 17 November

January 2011

Cardiff Tourism Network event

March 2011

Cardiff Ambassador London event
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Cardiff Retail Partnership 
Meeting 

Exploring joint working 
opportunities

Tuesday, 13 October 2008

www.cardiffandco.com

Diolch



FMI British Speedway Grand prix –

10 Years!

Paul Bellamy
Managing Director

BSI Speedway
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Promo Video



� Speedway: Arena based motorsport on oval dirt tracks 

� Short bursts of entertainment – 23 heats per event; 23 starts, 23 finishes

� 500cc motorbikes with no brakes - the most courageous riders in motorsports

� F.I.M. Speedway Grand Prix (SGP) is the pinnacle of World Speedway

� Global TV distribution through broadcasters in over 160 territories

� Events attended by over 200,000 highly committed speedway fans

� World’s top 15 riders compete in 11 SGP events 

FIM Speedway GP: Overview



B. Television

C. PR & Print Media

D.  Online

A. Live Event

SGP Communications Platform



� The flag-shop event of the series and the biggest Speedway event in the World

� 2010 celebrates the 10th anniversary of the British Speedway GP in the Millennium Stadium

A) Live Event



UK and Ireland * 

Pan Africa #Pan S America # 

Australia #

Sweden #

Slovenia, Croatia *

Poland #

Poland *

Hungary, Romania * 

Czech Rep. # Sweden *

Denmark *

Spain #
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USA

Portugal #

Singapore #

Global News CoverageGlobal Magazine Coverage

Italy #

Broadcast covers 160 territories 

200 hours of coverage

3 million+ viewers India*China#

B) Television Exposure



� Accredited journalists

� Widespread print media coverage: 
• 5 Regional radio competitions

• 33 Regional  newspaper competitions

• 4 national newspaper competitions 
including The Sun and The Express

� Opportunity to create Speedway GP/ 
themed media stories

� Excellent potential through SGP partner 
media outlets

C) PR and Print Media Communications



� 1.5m visits per year

� 500,000+ unique visitors

� Web links to feature on SGP home page

� GP weekend:

� 45,000 visits 

� 28,000 unique visitors

� Access All Area: provides an interactive 
memberships for Speedway fans

� Constantly interacting with our fan base 
through Facebook, competitions, behind the 
scene footage and up to date news. 

D) Website Communications



British Speedway Grand Prix Demographics

� Gender is evenly split with 60% male and 40% female

� Wide spread of ages with the majority ranging from 35 to 54

� Large proportion of the audience are families and couples
� An even spread of socio-economic categories between ABC1 and C2DE



� Speedway fans travel from all over the UK to attend the event

� There is an even spread of visitors from the North and South

� Provides a great opportunity to showcase Cardiff to new people

Visitors to Cardiff over the British Grand Prix



Time Spent in Cardiff

� Over 40% spend 1 night or more in Cardiff for the Speedway

� Families are more likely to spend the night in Cardiff

� This provides a great opportunity for Cardiff’s local business’s to 
capitalise over the Speedway GP weekend



� Speedway fans have a multiple of cultural interests

� Their time spent in Cardiff gives them an opportunity to pursue 
other interests

Alternative interests of Speedway fans in Cardiff



Opportunities

� Themed nights at hotels, bars and clubs

� Opportunities to promote family meals at local restaurants 

� Tours around the local areas surrounding Cardiff

� Opportunities to promote holidays for future visits

� Deals on local family museum visits around the city



The Next 10 Years??



Closing remarks

Jon Horne
Chairman of the Cardiff & Co

Tourism Sector Board
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Cardiff Retail Partnership 
Meeting 

Exploring joint working 
opportunities

Tuesday, 13 October 2008

www.cardiffandco.com

Diolch


